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Our brand identity
Developing other logos
or product names

The aim of all BAE Systems communications is
to protect and reinforce the BAE Systems brand.
Do not create any other logos or non-descriptive
names to represent any:

- project

- programme

- initiative or event

- capability/group of capabilities

- building(s) or site.

All of these should be referred to by a descriptive
name only. The three exceptions to this rule are
shown below.

Help and further information

Your preferred and Brand Champion will be
able to advise you about any issue regarding using
other logos with the BAE Systems Logo:
Merchandise and clothing >

Download the Business Justification Form:
Business Justification Form >

For guidance on Charity Challenge:
Company relations >

Trade mark infringement

Atrade mark is a symbol that distinguishes
one product from another or differentiates one
business from another. This does not just
mean a logo, but can include a word, name,
slogan or design too.

The use of a registered or unregistered trade
mark without the consent of the trade mark
owner can result in a business being sued for
trade mark infringement and/or passing-off.
Therefore, under the BAE Systems Intellectual
Property Operational Framework Policy, use of
any non-descriptive brands (ie. distinctive words,
project names or logos) requires the express
consent of Legal (IP) to ensure that the proposed
word or logo does not infringe the intellectual
property rights of a third party.

Cross-company initiatives

Charity Challenge and Chairmans Award.
Do not develop logos for any further initiatives.

charitychallenge
awardsi111

Internal logos that become external

Logos are not allowed for internal initiatives.
They can be confusing to other employees and
potential customers who will eventually see them
— detracting from the BAE Systems Logo.

In this way, developing other logos can be costly
to the company both actually, whether a team
has budget or not; and in terms of the strength
of the BAE Systems brand.

Wholly owned product logos

Wholly owned BAE Systems products where the logo has been
in use and has equity in its own marketplace. Where possible,
develop logos using ITC Franklin Gothic and the Colour Palette.
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Developing other names or logos

If you feel that there are particular
circumstances that affect your particular
situation, always speak to your Brand Champion
first, and then use the Business Justification
Form available from the Our Brand website

to submit your business case to Corporate
Communications, and speak to Legal (IP).

Further information on Intellectual property

If in doubt or for further information and guidance
on Intellectual Property, access the Company

IP intranet site or contact the Chief Counsel,
Intellectual Property on + 44 1252 38 4624.

Where BAE Systems is a partner

Examples of a product, programme, platform or business where
BAE Systems is a partner and a separate identity is developed.
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Our brand identity
Using the brand identity correctly

Choose from the three basic levels of usage
for materials that may be using other logos.

Wholly owned product or programme Internal initiative /Event/Non-Core Business Where BAE Systems is a partner

When to use When to use When to use

If you are designing materials for a product or programme that Defined as initiatives/events/programmes not relating to If you are designing materials for a product or programme that

are wholly owned by BAE Systems (Hawk, for example), use the central defence capability. Further logos are not allowed is part-owned BAE Systems products (Eurofighter, for example),

the BAE Systems brand identity as defined in the BAE Systems  atthis level, but greater flexibility in terms of the brand and using the BAE Systems brand identity is deemed to be

Brand Standards. identity is permitted. Consult your Brand Champion before inappropriate, do not attempt to ‘partly’ use. Instead, develop a
beginning work. look and feel that is independent of BAE Systems.

The BAE Systems brand identity is used as defined in
the BAE Systems Brand Standards, or it is not. There is T ——
no in-between.




Our brand identity
Supplying our Logo and images

Our Logo is the prime representative of our
company. It is therefore vital that correct
artwork is supplied and clear instructions
given on its use.

If you are in any doubt

If you are not sure, before supplying any files contact your

Brand Champion:
Managing our brand >

Supplying our Logo

The BAE Systems Logo can only be supplied and used on
another companies printed and online materials if:
- The other site is of a partner company
- The other site is of a charity we support
- Ifthey are a supplier but only in context with the
product they support (that should be made clear)
- BAE Systems are sponsoring an event or conference.

Which version should | supply?

Where possible, always supply the Corporate Red and white
version and specify that this should be used. Only reproduce
using the approved digital artwork available from the Our Brand
website —eps, jpeg and tiff variations are included.

What size?

Dictated by the brand identity rules of the other company.
Ideally though, the Logo should not be reproduced below its
minimum size of 20mm/0.8" .

Are there any other rules?
The clear space defined as the height of the red box at the
size the Logo is being used should be adhered to.

Best practice
Ask to see a pdf or print out of the proposed usage before
publication.

Getting advice
If you have any more questions, your Brand Champion will
help you.

BAE SYSTEMS

Supplying our Logo and Tagline to

other companies

Do not supply the BAE Systems Logo and Tagline for use on
an other companies materials. If a Logo is requested, and the
criteria set out are met, supply the Logo as described.

BAE SYSTEMS

REAL PARTNERSHIP. REAL ADVANTAGE.

Supplying our images

BAE Systems images can only be supplied and used on
another companies printed and online materials if:
- The other site is of a partner company
The other site is of a charity we support
- Ifthey are a supplier but only in context with the
product they support (that should be made clear)
- BAE Systems are sponsoring an event or conference
The credit ‘lmage copyright BAE Systems. All rights reserved”
isincluded.

Before any image is supplied, BAE Systems require
aclear proposal which states:

- Inwhat context is the image being use ie. what context
- inwhat publication
- That the image will not be altered oramended in any way.

Best practice
Ask to see a pdf or print out of the proposed usage
before publication.

24



www.baesystems.com/ourbrand/managingourbrand

Our brand identity
Copyright

The issue of document marking for copyright
purposes is just a part of the far larger topic of
protecting BAE Systems’ intellectual property
(ie. copyright), Security, Commercial and
Legal interests in its information, whether the
information be presented in written, electronic
or oral format.

Minimum wording on published materials

In the meantime, note that the very minimum
marking of any important document (which
includes webpages, presentations and
promotional literature) is the following;:

© BAE Systems 20XX. All rights reserved.

Note that by deliberately omitting ‘plc’ it

is possible to claim legal protection for all
subsidiary companies, whatever their legal
name — so all subsidiary companies of

BAE Systems plc may use the above wording.
The yearto be inserted is the year the document
is first published, or the year the document

is created if publication is not intended
(‘publication” here includes any way of issuing or
making available to the public).

Also note that this is the minimum copyright
marking required, and is primarily applicable

to documents which are to be published (ie.
documents which are to be issued or available
to the public, or which are to be passed outside
BAE Systems without any restriction on further
use or dissemination — such as promotional
literature, Intranet/Internet pages, or papers
submitted to learned journals).

Wording on non-published materials

For documents which are not intended to be
published the copyright marking is different,
and as one would expect the marking provisions
vary according to whether the document is
written, or is in an electronic format. From a
purely intellectual property perspective, all
unpublished documents must have at the least
one statement which serves to secure the
company’s copyrights in the document, and
another which establishes that BAE Systems

is the proprietor of confidential information
contained in the document and which prohibits
recipients as to the use they may put that
information without the company’s consent.

Examples

To see further examples please contact Group

Intellectual Property for the following:

- examples of the type of statements which
should be used on the cover sheet and other
pages of a technical report

- advice on the copyright markings for
engineering drawings, slides, photographs
and the like

- advice on the markings for engineering/
laboratory log books.

If you are in any doubt Film or electronic media Trade mark infringement

In many situations the requisite copyright marking is more
complicated than the minimum set out above, and this page
is therefore an outline guide only. A separate website to give
comprehensive guidance is pl. 1, with full ref to
the Security, Commercial and Legal Functions. if you require
any more information please contact Legal (IP) or see the
BAE Systems Intranet:

Managing our brand >

The above guidance is mainly directed towards paper

d ts, howeverr ds may be made, stored, displayed
or transmitted on different media. For a discussion of the
factors affecting the use of media other than paper (eg. film
or electronic media) contact Group Intellectual Property or
see the BAE Systems Intranet:

Managing our brand >

For more information regarding trade mark infringement,
particularly regarding the development of logos and
distinctive, non-descriptive names for products,
programmes, platforms or businesses:

Page 22 >
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Recommended statement

Based on the aforementioned issues,
BAE Systems printed templates contain
the following copyright statement:

© BAE Systems 20XX, unpublished, copyright
BAE Systems all rights reserved. Proprietary:
no use, disclosure or reproduction without the
written permission of BAE Systems.

If the item, type of information, or country
requires a different copyright statement, modify
or replace this statement with your own.


www.baesystems.com/ourbrand/managingourbrand
www.baesystems.com/ourbrand/managingourbrand

Our brand identity
Colour Palette

The BAE Systems Colour Palette has been
developed to give coherence to all of our
communications, and applies to all of the areas
of our business from signage, livery, printed
brochures, online, and events and exhibitions.

A defined set of colours are recognised

as distinct to BAE Systems, but allow for
differentiation depending on tone, audience and
purpose. The palette is split into four sections:

Primary Palette Corporate Red is reserved
primarily for the Logo. Do not use as a major
design element. Corporate Greyisusedon a
range of materials from signage to merchandise.

Secondary Palette A versatile set of colours
that can work in combination, but also to create
differentiation.

Highlight Palette Consider these colours for
graphics, pull outs, and colour coding.

Metallic Palette Can add value for items such
as high level printed items such as invitations
and launch materials.

The colours shown on this page have not been evaluated by
Pantone, Inc. and may not match the Pantone Color Standard.
For accurate reference, see the current edition of the Pantone
Color Formula Guide. Pantone is a registered trademark.

Primary

Corporate Red

Pantone 199

CMYK CO M100 Y80 KO
RGBR218 G3 B44

Corporate Grey
Pantone 431
CMYK C11 M1YO K64

RGB R99 G107 B112

Black
CMYK CO MO YO K100
RGB RO GO BO

White

Corporate Red Tints and graduations

*Please note that the CMYK value for PMS
199 has been amended from the Pantone
standard. Use the values shown here.

Secondary

Pantone 5405
CMYK C58 M17 YO K46
RGB R69 G99 B122

Pantone 301
CMYK C100 M45 YO K18
RGB RO G89 B156

Pantone 2767

CMYK coated C100 M85 Y7 K80
CMYK uncoated C100 M85 Y7 K65

RGB R20 G33 B66

Pantone 451
CMYK C33 M28Y58 KO
RGB R158 G156 B112

Pantone 5487
CMYK C35MO0 Y16 K54
RGB R102 G125 B120

All colours except Corporate Red can
be used as tints or as graduations in
combination with other colours from the

Colour Palette.

Highlight

Pantone Process Blue
CMYK C100 M10 YO K10
RGB RO G140 B204

Pantone 131
CMYK CO M32 Y100 K9
RGBR199 G148 B13

Pantone 3282
CMYK C100 MO Y46 K15
RGB RO G138 B128

Attained in InDesign using an Adobe RGB
1998 working space. Unless you are using
this software the values you get may differ.
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Metallic

Pantone 877 Metallic

Pantone 8402 Metallic

Pantone 8502 Metallic

Pantone 8382 Metallic

One standard worldwide

The colour values given apply to all

countries in which we operate. There

are no variations for specific countries
or home markets.



Our brand identity
Corporate Red

Corporate Red is the colour of our Logo, and

a cornerstone of our communications across
all countries and markets. Follow the guidance
given here when specifying or reproducing
Corporate Red and make sure that you always
supply or use the approved Logo artwork.

Logo artwork

Only reproduce using the approved digital artwork
available from the Our Brand website:
Our Logo >

Pantone or PMS

Specification
Pantone 199 in all countries.

Any issues?

Pantone 199 printed as a ‘special’ can appear
slightly pinker than a ‘normal’ bright red.
However, this is not noticable unless it is being
used on larger areas. The use of Corporate

Red on materials is generally limited to the
Logo, and to a few graphic elements such as
Hanging Lines, so the need for large areas

that would warrant the use of the special is
reduced. Finally, litho and digital printing is now
so accurate that the need to specify Corporate
Red as a special because of registration issues
isveryrare.

Where to use

One colour applications like stationery, or
merchandise where the Corporate Red and
White Logo is used.

The effect of material

Coated or uncoated papers have a slight but
definite effect on the final colour printed. Coated
makes colour appear brighter, uncoated slightly
duller. This slight variation is normal, and there
is no alternative colours allowing for this. If

you are concerned about colour matching,
particularly if a set of related communications
are printed across both, is to brief your printer
and provide samples.

Getting the right result

Make sure your printer understands that they
need to run the red “less pink.” If necessary,
provide a sample of the Logo from another
material that you are happy with (even if this is in
four colour process).

Four colour process or CMYK

Specification
Cyan O Magenta 100 Yellow 80 Black O

Any issues?

The CMYK values for Pantone 199 has been
amended from the Pantone standard which has
avalue of 65 for the yellow. This is to offset the
pinkiness of the standard Pantone splits. Use
the values shown.

Where to use
The vast majority of printed materials —
brochures, leaflets, folders, posters and invites.

Getting the right result

Your printer should be running to standard
strengths on the colour bars positioned around
the trimmed area. If they do this, there should
be no problems. Again, provide samples and
brief your printer.

RGB and online

RGB specification
Red 218 Green 3 Blue 44

Attained using Photoshop 9.0.2 using an
Adobe RGB 1998 working space. Unless you
are using this software the values you get may
differ. There will also be variation depending on
the screen and colour space that you are using.

Where to use
Any on screen or digital applications.

Online specification
#DB1838

Where to use
Online only.

Recommended paper stocks Tints and graduations _

A ded set of coated and ted
paper stocks for all processes are given:
Page 46 >

All colours except Corporate Red can be used
as tints or as graduations in combination with
other colours from the Colour Palette.

For more information about developing online
communications:
Online >
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Vinyl or paint

Overall

Vinyl and paint specifications vary depending
on whether the application is on exhibitions,
signage or livery.

Vinyl specification

Exhibitions: 8959-01 Blood Red from the
MacTac 8900 Pro range, 50-47 from the 3M
Scotchcal Series 50.

Signage or livery: 765 Blood Red from the Avery
vinyl range, 70475 from the 3M Scotchcal
Series 70.

Paint specification
RAL: 3020 Traffic Red
NEXA Autocolour: Match to PMS199.


www.baesystems.com/ourbrand/ourbrand/ourbrandidentity/ourlogo
www.baesystems.com/ourbrand/digital/online

Receptions and interiors
Colour Palette —
Receptions and interiors

This page shows the BAE Systems Colour
Palette receptions and interiors. It does not
exactly match the overall BAE Systems Colour
Palette, but uses materials and finishes to
complement the main palette and create a
contemporary working space.

Some of the materials here will be particularly
appropriate to the reception area, creating a
point of focus for the building in general.

Corporate Red

Red should be used minimally for soft
furnishings including seating, or details in rugs
and carpets. Use also when including the Logo
and keyline elements on internal signage.

A brighter and darker red are shown. For either,
use sparingly as an accent within the overall
scheme.

Never use red as a wall colour.

Specifying furnishings

Certain types of fabric, floor covering or yarn are
shown here and are based on existing projects.
These are not exhaustive and should be used
as a guide when specifying depending on your
particular price point. Although an upholstery
fabric or carpet sample is shown to represent a
particular colour, upholstery, carpets oryarns
can be specified in all of the colours.

Receptions and interiors

See the full Receptions and interiors section:
Receptions and interiors >

Building fabric colours

Dark Grey
RAL 7016 (Classic)

Light Grey
RAL 9018 (Classic)

Off White
RAL 080 90 05 (Design)

White
RAL 9010 (Classic)
Preferred wall colour

Materials and finishes

Limestone

Back painted white glass

Anodised aluminium/
stainless steel

Gun metal steel

External shutters and metalwork

White
BS OOE55

Black
BS OOE53

Merlin Grey
BS 18B25

Hamlet
RAL 9002

HPS200
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Furnishings

Red

RAL 3020

Yarn ARO2

Fabric Kvadrat Tonus 3: 130 (shown)

Dark red
RAL 3031
Fabric Kvadrat Steel cut: 660 (shown)

Dark Grey

RAL 7016

Yarn BLO1

Fabric Kvadrat Steel cut: 180
(shown)

Grey

RAL7011

Yarn BLO4

Carpet Westbond Rippleweave:
Brownstone (shown)

Based on Plastisol colour chart

For greater accuracy of colour, =
order samples direct.


http://www.baesystems.com/OurBrand/Signs/ReceptionsInteriors/



















Our brand identity
Putting it all together

Now that you have seen all of the BAE Systems
brand identity elements, putting them together
with a consistent feel for what sort of ‘look and
feel’ you are aiming for, will be vital to making
the leap into creating clear and compelling
communications.

The many examples shown in the Brand
Standards will help you more than a thousand
words, but it might be helpful to remember some
of the simple and practical things to aim for.

See the identity in practice

Further guidance on how the brand identity applies in
particular areas:

Advertising > Signage and interiors >
Print > Livery >

Merchandise > Events and exhibitions >
Clothing > Displays and pop-ups >

Clear yet dynamic

All BAE Systems materials should have real
clarity and authority within a progressive

and dynamic framework. Content should be
presented without fuss or undue embellishment,
using the basic elements.

Using space

The effective use of space is critical in the

BAE Systems brand identity. Counterpointing
areas of detail, strong images, text, and colour
with white space creates pace and interest.

Simplify

Fewer variables in all graphic elements will make
for clearer pages and clearer communication.
Use common sizes for certain levels of
information (subheadings, text, quotes) and
common sizes and shapes (all squares works
well for any picture boxes, for example).

Structure

Structure helps to communicate the underlying
precision in our work. A clear structure will help
you to create more effective materials that
deliver their content with clarity. Use the grids
embedded in the templates provided to organise
all of the elements.

Contrast
Use the weights of the typeface to provide
contrast and add pace to communications.

Imagery

When choosing pictures for covers, look for
pictures that have a strong graphic quality with
clear shapes. These work well against the
landscape graphic used on many covers.

Get the detail right

Within the clear BAE Systems typographic style,
itis important to get the details right for it to
work well. This includes well detailed tables and

charts, and detail for items like maps and forms.

Clarity

Materials may look compelling, but will only
be credible if the content is well laid out and
consistent, with a single vision.

Hanging Lines

Although not compulsory on all materials, keyline

‘Hanging Lines’ can provide a series of anchor
points forimages, graphic elements and text.

Hanging Lines provide a counterpoint to larger
visual elements and structure to smaller ones.

Finally
Have faith in a good typeface, strong colour and
clear structure and use them with confidence!
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